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Where the milk carbon footprint
stems from

B Farm level

B Transport
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GWP of food products
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5.E+og
Employees activities (for in-house factories)

Rental services
Real estate
Printing service products
Gas station products
Other goods
Other garden supplies
Flowers, plants and seeds
Batteries and power
[ Fuels, gases, lubricants and oils
Cleaning/hygiene products, cosmetics and toiletries
M Healthcare
Other cultural and recreational goods
Sporting equipment and gadgets
“ Music and videos
B Books, newspapers and paper/paper supplies
Office machinery and supplies
B Information and communication equipment
W Kitchen merchandise
H Electrical household appliances
B Furniture, furnishings and decor
B Home hardware supplies
[ Personal accessories
B Footwear and leather goods
B Clothing and textiles
W Live animals
¥ Pet food
M Tobacco
B Other beverages
B Alcoholic beverages
B Coffee and tea
[ Other foods
B Confectionery
H Prepared/processed meals
Oils and fats
B Grain products
H Dairy products
B Meat and meat alternatives 9
[ Fruits and vegetables
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How the Environmental Footprint
Can Help
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How the Environmental Footprint
Can He

You can't Manage
what you
don't Measure!
-



How the Environmental Footprint
Can Help

Hotspots identification

« Identification of environmental critical aspects
and potential improvements associated with
management and technological interventions

Policy measures

« Promote and drive the changes
Communication to consumers (public and private)
« Better informed choices

Specific role for retailer

* Pull eco-innovation in production and
transformation

« Push consumers towards more sustainable habits
and diet
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A fair responsibility allocation

« Actors in the supply chain have different
economic power and environmental impacts

« Supply chain management for a fair value
distribution and responsibility allocation

 More powerful actors (and policy makers) should
support primary producers that can implement
effective mitigation strategies
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Concluding remarks

EF to measure and compare

Supply chain management for a fair value distribution and
responsibility allocation

Ample margins for improvements in production: traditional
practices improved with scientific knowledge

Policy makers: they should implement supporting measures
to help weakest actors (producers, SMEs, consumers)

Retailers: can act as strong actor between producers and
consumers, helping producers and transformers in eco-
innovation activities and promoting sustainable life style in
consumers

Consumers: make better informed choices; change
unsostainable life style and diet; reduce food waste;
correctly manage the waste
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Thanks for your attention!

Questions?

@ paolo.masoni@enea.it
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